
Database search results: September 5, 2006 

New England Journal of Medicine 
746 on xanthone 
275 on Garcinia mangostana 
21 on mangosteen 

National Library of Public Medicine 
386 on xanthone 
43 on Garcinia mangostana 
26 on mangosteen 

Xango has climbed to the 4
th 

largest networking company in North America in less than 
four years. 

Xango is manufactured by Wild Flavors, a 70+ year old, multi-billion dollar company  
founded by Rudolf Wild. 

Wild Flavors is the largest manufacturer and bottler of non-alcoholic beverages in the 
world. 

Wild Flavors makes hundreds of products such as Capri Sun, Arizona Tea and Sobe. 

Coca-cola, Nestle and Pepsi-co are a few of Wild Flavors customers. 

Xango was the most successful new product launch in the history of Wild Flavors 
surpassing Sobe. 

Xango sold as much in the first month as Sobe sold in the first year. 

Xango is now the second highest grossing product for Wild Flavors. 

Personal comments: 
I have researched and studied a few dozen networking companies. Most have above 
average to great products. Some have good marketing programs and distributor 
compensation programs. NONE combine a truly remarkable, science backed product with 
a simple, one product focus AND an extremely distributor friendly compensation plan. 

Since the distributor retention rate is six times the industry average, one can work six 
times as hard in most other companies to achieve the same results with Xango. 

ANYONE with previous networking experience should do their due diligence and take a closer 

look at what Xango has to offer. With no previous experience in a networking company, other than 

studying the business plans, I have personally sponsored 21 people in 12 months. 



 

I share the juice on a very part time basis and I am very selective with who I share the business 

with. Of the 21 people who started drinking the juice, 15 people have ordered at least one case 

every month. 

 

Of the 21 people who started drinking the juice, 13 have shared it with at least one 
other person who has started buying Xango.  

Those 13 people have shared with others who have shared and so on. 

As of September 5, 2006, the group totals 444 people with over $40,000 in monthly sales  

volume. 

 

With moderate, consistent effort, the size of the group should double every 5-6 months for  

 

the next 2-4 years. 
Whether someone would welcome a few hundred dollars extra each month or is looking 
for a way to build a business that may replace a current J.O.B., XanGo is the easiest, 
fastest and most fun way to do it. 
 

No other networking company has ever come close to the early success of XanGo. 

(Fact) 

No other networking company has the vast upside potential of XanGo. (Opinion) 

Don’t take anyone else’s word for it. 

Do your own research. 


